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from our new website www.fcei.it to be launched soon 

 
I was asked to give an overview on how the tiny protestant minority churches in Italy cope with media 
trying to make our voices heard. NOTA BENE, not our voice, but plural: “voices”. Indeed, this is 
already a main challenge we are facing in our day to day communication tasks. 
 
Let me first explain how the Federation of Protestant Churches' Communication Department is 
organized and what are our goals. I will then try to give an idea of the social context and the media 
reality we are embedded in, in Italy. Two environments that are in constant evolution. Then I will 
focus on some tools we employ and practices we adopt when working in media relations in the digital 
era. 
 
Personally, I am in charge of the Press Agency NEV-Notizie Evangeliche AND of the Press Office. 
 
The Federation runs a Press Agency quite unique of its kind in Italy. It publishes daily news, and 
addresses a broad range of topics, going from Protestantism in Italy, in Europe and worldwide, to 
ecumenical and inter-religious dialogue. We also report on human rights and migration issues, 
Church-State relations, as well as on questions connected to secularity of the institutions and 
religious freedom. Further, we address gender issues, not forgetting theological, ethical and bio-
ethical questions, but also social justice and environmental questions. We have a large number of 
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fact sheets on the different churches, ecumenical organizations and their history. Much of the news 
coverage this year was of course related to the Anniversary of Luther’s Reformation. We dispatch a 
weekly newsletter containing the main topics of the week. 
In addition, a selection of our news and press releases are translated into English, and made 
available on the website of the Press Agency. 
 
The Federation of Protestant Churches in Italy also runs a Communication Service, or Press Office 
if you prefer. Through it we are in constant and direct relation with journalists and reporters mostly 
from the Italian media. We also interact with correspondents from the foreign press in Rome, as well 
as with journalists from abroad, especially on migration issues. 
The Press Office is a tool which is meant to serve our Federation, its President and our Departments, 
such as the Program for refugees and migrants “Mediterranean Hope”. It also provides its services 
to the member Churches of the Federation, which are the Waldensian Church (Italian Reformed), 
the Methodist Church, the Baptist Union, the Lutheran Church, and the Salvation Army. For example, 
we follow and cover all the Synods or Assemblies of these member churches. At the end of August, 
we just spent ten days in Torre Pellice, in the alpine Piedmont, where we ran the Press Office of the 
Waldensian and Methodist Synod with the aim of enhancing their visibility. For a Protestant Church 
counting a mere 25'000 members in an overwhelmingly Catholic country, we are quite proud of our 
press coverage and visibility. 
 
Beyond this work, the Communication Department of the Federation also addresses the TV and 
Radio sectors. We produce a 30 minute TV Program for the State Television RAI2 called 
“Protestantesimo”, which is broadcast every two weeks on Sunday night and produces 4 worships 
per year. We also produce a 20 minute Radio Program for the State Radio “Radio1RAI” on Sunday 
morning called “Culto evangelico” including a sermon, followed by news and events. 
This is what our Federation has in place to insure some visibility in the media, but the central issue 
here is to succeed in transmitting our aims and purposes, given the social and journalistic context. 
 
Italy, without any doubt, is a country on the way to secularization. The Catholic Church is no longer 
the State church since 1984.  
Baptisms and church weddings are on the decline. So are the churchgoers on Sundays. The 
percentage of children attending religion at school - catholic teaching is the only one available in 
public education - continuously decreases. Conversely, the role of religions in the public sphere 
increases. The great majority of Italians still defines itself as Catholic. So we are operating in an 
environment in which the dominant culture is Catholic, pervading nolens volens all sectors of society, 
including the press. This does not mean that we are not in a pluralistic environment. The religious 
landscape in Italy has always been a multi-faith one, the Jewish communities being the oldest ones 
in Europe, and the Waldensians being present since the Middle Ages. But undoubtedly – owing to 
immigration on the one hand, and to the spiritual quest of many Italians on the other – the landscape 
has become more diverse, and religious matters distinct from Catholic are more present in the news. 
There would be much to say on how these diverse aspects are often reported and analyzed in the 
press, especially when it comes either to terrorism or to migration issues. 
 
Further, according to recent figures, the Italian population is losing the basic knowledge of their own 
faith. Religious illiteracy considerably worsens when it comes to the faith of others. In recent years, 
more often than not, belonging to the Christian faith becomes an issue based on “identitarian” 
considerations. All this is part of the fact, that even though we are in more and more secularized 
societies, God actually is not dead at all. Sociologists of religion speak of “post-secular” societies. 
We are witnessing a double layer transformation, where we have an ongoing process of 
secularization and disaffection of traditional faith patterns, but at the same time also an ongoing 
pluralization of faith-based movements and communities. This just to explain how we are operating 
in an ever-changing societal situation, which is often contradictory and unclear. Italy, as it is now, 
could somehow be compared to Spain, or Poland, where the secularization has not yet broken 
through. But in comparison to other countries, in Italy there is one major difference that should not 
be underestimated: we have the Pope next door. 
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The last survey of “Critica Liberale”, among other things, analyzes the religious presence and 
representation in Italian TV-Programs. They find that in national newscasts, pope Francis obtained 
in 2015 a total of 137 hours speech time. Compared to pope Benedict 16th whom in 2010 was given 
75 hours (his highest score), the survey doesn't hesitate to speak of the Italian television as 
“Vaticanistan”. You may understand that there is little space left for other confessions, faiths or 
philosophies.  
 
To be honest, with pope Francis a new phenomenon is taking place. Since this pontiff is very 
ecumenical and open to other faiths, paradoxically, we are witnessing in our respect a higher interest 
from journalists which often gives us visibility in the media. For example, the pope's visit in Lund, 
Sweden, for the launch of the 500th Anniversary of the Reformation last year was widely reported, 
and it was the occasion for the Italian media to explain who Martin Luther is, and what Protestants 
believe in. Another highlight was Francis’ visit to the Lutheran Church in Rome in November 2015. 
In June of the same year, in Turin, Francis was the very first pope to enter a Waldensian Church. 
Again, this historical event was a unique opportunity to explain to the media, and ultimately to the 
Italians, who we are. 
 
Now, who are those in Italy who report about religion? As Press office, we have to deal with a very 
special kind of journalists, which is nonexistent in any other part of the world: the so-called 
“vaticanists”, those who are in charge by their newspaper or media employer to cover events at the 
Vatican or, more generally, related to the Catholic Church. They are our first audience, whether they 
write for the secular press or for the Catholic media, since in Italy, journalists specializing in religious 
matters are rare birds. These vaticanists do not necessarily have a deep insight on who the 
Protestants are and why they should be so different from the dominant confession. Further, they 
often ignore that Protestants are diverse among themselves, which considerably complicates 
matters. Journalists ask for quick and clear information, and the fact that the churches of the 
Reformation, with all their specificities, with their different branches, including Evangelicals and 
Pentecostals, do have different theologies, especially on ethical and/or gender issues, or on 
woman’s ministry, makes our task quite challenging. Normally journalists ask: “well, what is the 
position of the Protestants?”. There is no answer to this kind of question, of course. 
 
This kind of problem, grounded in the heterogeneity of our reality, becomes even more acute when 
dealing with journalists from other resorts, for example in topics related to migration. 
 

 
 
You might have heard of our ecumenical pilot project, the “Humanitarian corridors”. The idea is to 
provide legal and safe routes for refugees, mostly Syrians, arriving from Lebanon. This project, which 
we have been running for one and a half years together with the Waldensian Board and the 
Community of Sant'Egidio, received considerable media interest, especially from journalists 
specializing in migration issues. 
Unfortunately - or depending on the point of view, very luckily - most of these who contact us do not 
have a clue about Protestant Churches. This offers a timely occasion to explain who we are, before 
detailing what we do. 
 
Hence, we learned that knowledge about our minority churches cannot be taken for granted. We 
should not expect journalists to know who we are. This is OK, in the sense that we are the ones who 
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must provide the best possible information about ourselves, offering proper insight about our vision, 
our mission, and action. Maybe by trying to explain, that being diverse is not something negative, on 
the contrary! Unity in reconciled diversity is great! 
Never forget: Journalists usually do not look out for you because of who you are, but because of 
what you do. They look for news. If you have something “newsworthy” to tell, things get easier. 
 
Just to give you some examples of what is considered “newsworthy” in the Italian context, I can tell 
you three sorts of news – besides the 500 years of the Reformation - which were mostly 
relaunched during the recent Waldensian and Methodist Synod: 
 
1. The blessing of same-sex couples in civil unions; 
2. The presentation of a document about euthanasia; 
3. The celebration of 50 years of woman’s ordination. 
 
Did you notice anything? This is what is considered to be “news” in a Catholic context, and hence, 
which gets some audience. 
 
Journalists expect facts, data, unpublished stories, scoops that may be of general interest. However, 
we should always bear in mind that the core of the work of a Press office is the timely communication 
of relevant content, and this possibly in a journalistic style. The impact of complex concepts, and we 
are a complex reality, is the higher, when producing clear, concise, and unambiguous content. 
 
As I previously illustrated, we are in the midst of a society in transformation. Similarly, the media 
world has been undergoing considerable change. 
 

We have to cope with new technologies, which modify the 
ways of communicating. This causes problems, but also 
opens an enormous range of opportunities. 
As for anyone working in this sector, our strategies and tools 
constantly evolved in the past 20 years following the 
requirements of the new technologies. This is a real 
challenge for such a tiny enterprise as ours, with little 
resources. At the bottom line, I continue to believe, despite 
the technological revolution and the huge potential of 

reaching anyone through the world-wide-web and the social media platforms, that journalists remain 
our priority targets. As press officers, especially when working for minority churches, we very much 
rely on them. They remain the ones who guarantee us a wider visibility and audience. This does not 
mean that we do not use social platforms to spread our news and events. We do, and anyone in our 
business should. It opens new ways of sharing information and content. 
 
Hashtags are fantastic tools to participate in wider discussions about a same issue. But we primarily 
use social media to get and remain in touch with journalists who may be interested in our topics. 
 
In this so called “post-truth era” - where fake-news challenge all of us who work in the media industry 
- credibility, reliability and trust is key. The Press officer must help the reporter or journalist to build 
credible, true news. I think that personal contacts, aimed at establishing good professional 
relationships, are essential to our work and final goals. Also knowing their needs (depending on the 
media they work for - written press, radio, TV, or digital media) is another important aspect. A good 
practice in this regard, is to thank the journalist personally when they did a good job, possibly re-
twitting their article, or posting it on your Facebook page. 
 
In general, who works with and in the media, should try, as well as possible, to be constantly informed 
not only about what goes on in our sister churches abroad and in the wider ecumenical movement, 
but also about what's going on in the world as a whole. 
 
Stay curious, scrutinize, and keep up to date! 


